Bronco mania translates into ringing cash registers

As big bowl game nears, BSU football gear flies off racks
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The mother of a 12-year-old Denver boy recently called Pro Image at the Boise Towne Square Mall and told the owner her son wanted Boise State quarterback Jared Zabransky's jersey for Christmas.

On Tuesday, Arizona resident Ruth Andersen was at the same store looking for a BSU sweatshirt for her granddaughter who lives in Michigan.

Some say BSU's football team is gaining national popularity, thanks to an undefeated regular season, a top 10 ranking and exposure on ESPN.

That success seems to have trickled down to local retailers, who say they can't keep enough BSU merchandise on the shelves.

The Broncos close out their season Friday against the Louisville Cardinals in the Liberty Bowl in Memphis.

Travis Hawkes, co-owner of Pro Image, said all the interest has made it hard to keep BSU merchandise in stock lately.

"Sales of Boise State stuff has just been wild," he said.

A national collegiate licensing company recently released fourth-quarter numbers showing that sales of BSU-branded items have pushed the demand for BSU merchandise into the top 50, Hawkes said.

"That will be the first time they're in the top 50," Hawkes said. "The exposure on ESPN and the team's success has changed all that."

Interest in BSU merchandise has increased since BSU was invited to the Liberty Bowl over a month ago. Since then, Hawkes has had to order Liberty Bowl merchandise three times, he said.

Another sign of success Hawkes said, is that many retailers in places like New York, Chicago and Los Angeles have ordered BSU gear for their stores.

And sports merchandising giant Nike produced a line of BSU clothing for the first time this year, Hawkes said.

Ron and Peggy Stenquist, of Kuna, were shopping for BSU clothing at Pro Image on Tuesday.

"We've been long-time fans," Peggy said.

The couple, who will leave for Memphis and the Liberty Bowl Thursday, said they've been season ticket holders for the Boise State basketball and football teams since 1981.

Ron, who was trying on a bright orange BSU sweatshirt, said BSU's success has put Boise on the map.

Hawkes said the most popular BSU items at his stores include team jerseys, T-shirts and hats. About 50 percent of the sports items Hawkes sells are BSU-related.

In the past three weeks, Hawkes said he has sold more than 2,000 BSU hats. The BSU hats are so popular, he said, that Pro Image stocks 65 different styles.

Other businesses have benefited from the success of BSU merchandise, too.

Holly Fry, manager for the Boise State Bookstore, said the store's online sales for Boise State clothing are up by 225 percent over last year.

"Last year was actually a record year for us," Fry said. "This year we already have broken that record."

Just like Pro Image, the bookstore stocked Nike BSU merchandise for the first time this year.

"I think they've (Nike) seen tremendous success in their BSU sales," Fry said.

With the bookstore's total clothing sales up by 70 percent, Fry said there's little doubt that nationwide interest has helped.

